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Mattel Philanthropy Programs
Annual Report 2009
Dear Partners and Friends,
At Mattel, we are Creating the Future of Play! Nowhere is that more evident
than in our global philanthropic efforts. Manufacturing safe and innovative toys
is our purpose, and our philanthropic efforts allow Mattel to make a positive
social impact on children in need across the globe. Our philanthropic resources
include the Mattel Children’s Foundation, which helps fund our charitable
partners. In addition, Mattel donates toys in kind, and Mattel employees
volunteer for hundreds of hours every year. All together, Mattel’s philanthropic
efforts touched the lives of more than three million children in 2009.
While the economic environment forced us to decrease our philanthropic
budgets in 2009, Mattel managed to maintain our commitment to commit
2% of pre tax profit toward social impact efforts for the sixth year in
a row. Last year, that totaled more than $15 million in cash and product
donated to philanthropic programs.
In order for us to make a meaningful difference, one child at a time, we rely on
our charitable partners. Around the world, we work with outstanding, high impact
charitable organizations that directly support children in need. By playing together,
we were able to enrich the lives of children in need in more than 50 countries
last year.
At Mattel, we believe that our philanthropy should extend further than just the
monetary support we give. We use a host of assets unique to Mattel to maximize
our social impact. Our Mattel Philanthropy Programs Annual Report 2009
spotlights just a few examples of the hundreds of philanthropic programs Mattel
supports around the world every day.
We endeavor to bring a moment of joy to the children of the world who live
without play.
Please take a moment to learn how we Play Together to make a meaningful
difference, one child at a time.
Sincerely,

Kevin Farr
Chairman
Mattel Children’s Foundation and
Mattel Philanthropy Programs
Chief Financial Officer, Mattel, Inc.

Deidre Lind
Executive Director
Mattel Children’s Foundation and
Mattel Philanthropy Programs

Giving Overview
Mattel’s philanthropic vision is “making a meaningful difference,
one child at a time.” We realize that vision through our support of
nonprofit partners around the world by creatively leveraging all of
our resources as a responsible corporate citizen into what we call
“creative philanthropy.”
Children in almost every corner of the world smile a little brighter
because of a toy donated by Mattel. In 2009, toy donations totaled
$10 million.
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Signature Partners
For six years, Mattel has worked closely with our six Signature Partners
to directly impact children in need. The highly effective Mattel Signature
Partner program, which allows Mattel to focus our resources and achieve
the greatest possible impact, now serves as a model for many of our peers.

Special Olympics:

Make-A-Wish Foundation:

Mattel has a proud history of supporting
Special Olympics. In 2007, Team Mattel
became the largest corporate global
team of volunteers in Special Olympics
history with 100 members representing
13 countries at the World Summer Games
in Shanghai. Today, Team Mattel engages
more than 4,000 Mattel employee
volunteers at Special Olympics events in
more than 30 locations worldwide.
A shining example is Mattel Indonesia,
which consistently turns out more than
1,000 employee volunteers to support the
largest annual Special Olympics event in
the country. This team was honored by
Special Olympics for helping to significantly
expand Indonesia’s program in just a few
years. Mattel also showed its support by
hosting the International Board of Special
Olympics at the El Segundo headquarters
in 2009 during a “Day of Play” for 50
children with intellectual disabilities.

Granting the wish of a child suffering from
life-threatening illness is serious business,
and Mattel is proud to help Make-A-Wish
bring joy to wish children. In Chile last
year, Mattel employees simultaneously
granted three wishes: a personal visit
from Barbie and a one-of-a-kind doll for
Valentina, a special Hot Wheels collection
of cars and track sets for Gianni, and a
big bag of Fisher-Price light-up toys for
Johan. The Mattel Children’s Foundation
funds Make-A-Wish Foundation globally
in all 34 countries they serve. In addition,
in 2009, Mattel’s brands got involved by
creating a unique Barbie and Hot Wheels
available to every wish child around the
world. The total value of Mattel’s global
partnership with Make-A-Wish exceeded
half a million dollars in 2009.

touched the lives
of more than

Mattel Children’s
Hospital UCLA:
As a Child Life Program volunteer,
renowned Barbie designer Robert Best
enthusiastically roams the halls of Mattel
Children’s Hospital UCLA with armloads
of toys to deliver to sick children. He
also designs Barbie holiday cards for
fundraising and relishes moments of
play and interaction with infants who
may not have immediate family
members nearby. But for Robert, the
highlight of volunteering is seeing smiles
on the patients' faces. “Being able to
help ease children’s fear and anxiety
through play is one of the higher points
in my week and holds a very special
place in my life,” says Best, a hospital
volunteer since 2007. This year, Mattel
celebrates its 12-year partnership with
Mattel Children’s Hospital UCLA, which
impacts the health and well-being of
more than 100,000 children annually.

three million children this year

National Association
of Children’s Hospitals
and Related Institutions
(NACHRI):
Continuing to partner with NACHRI and
its 220 member hospital organizations,
Mattel has donated more than one million
toys over the past five years to member
children’s hospitals in Canada, China,
Italy, Latin America, the United Kingdom
and the United States. The toys offer a
critical opportunity for patients to “just be
kids” and enjoy the recreation, smiles and
laughter ignited by play. Within the often
stressful hospital environment, playrooms
filled with Mattel-donated toys entice
young patients to convene and play
together for essential peer interaction.
Playtime is enjoyed by kids like Jesus,
a burn patient, who takes time out from
long hours of treatment to play doctor
and by Amanda, who prepared her doll
for surgery just before she herself entered
the operating room.

Save the Children:

Mattel and the Mattel Children’s Foundation continued its partnership in 2009
with Save the Children, an organization
that enables children to survive and
thrive in some of the world’s most
severe economic conditions by providing
childhood development, literacy, health
and nutrition programs. In El Salvador,
Ana (4) now attends preschool thanks
to the Early Steps to School Success
program and Evelyn (7), a first grader
at the Save-funded Los Vasquez
Community School, is a prolific reader.
In Arizona, Adrienna (9) benefits from
Save literacy programs and “loves
to study.” By sponsoring hundreds of
Save children globally, assembling
children’s backpacks with school supplies
in rural Kentucky, sending 7,000 rattles
to children in El Salvador to support the
Survive to 5 program, and more, Mattel
employees take an active and generous
role in contributing to Save the Children’s
goal of creating sustainable and positive
change for children in need.

one million toys

almost

donated this year

Children Affected by AIDS
Foundation (CAAF):
Turning the personal tragedy of an HIVpositive diagnosis into greater good,
former Mattel executive Joe Cristina
founded the Children Affected by AIDS
Foundation (CAAF) over fifteen years
ago. CAAF is the only organization solely
devoted to providing children impacted
by HIV/AIDS with social, educational,
recreational and other critical support
programs. “The way I could most benefit
this cause was to bring together the
people I work with to help the silent
minority of the AIDS epidemic—the
children,” says Cristina. Through Joe’s
vision and leadership, CAAF has raised
more than $33 million since its inception, and Mattel and the Mattel Children’s
Foundation have been there every step
of the way with continued support.

Philanthropy

Programs

For more than three decades, the Mattel Children’s Foundation has been making a
meaningful difference in the lives of 100 million children and is the cornerstone of
Mattel’s global philanthropic activities. Leveraging our strong partnerships, the Foundation
has funded health care, literacy, technology, girls’ empowerment and international programs.
Since 1979, the Foundation has supported thousands of organizations, and it now serves
children in nearly 50 countries through its grantmaking programs. In 2009, our focus included
international grants to fund orphanages, schools, playgrounds, youth centers and other qualifying
organizations; and we awarded scholarships to children of Mattel employees in 13 countries.

Building Bridges to Education

In a remote Hill Tribe village in Thailand, a cheery schoolhouse with fresh paint, structural repairs
and upgrades, and new shelves loaded with books and other learning aids stands. All of this is the
handiwork of Mattel Bangkok employees. With Mattel PLAYers’ support and a grant from the Mattel
Children’s Foundation, children in countries like Thailand and Indonesia gain access to education when
they have no other opportunity to learn. Nearly 1,500 miles away from that village, a school master
watched as workers broke ground for a new school in rural Pasir Gombong, Indonesia, near a Mattel
plant. The Indonesian primary school, one of seven funded by a Mattel Children’s Foundation grant
and a local charitable partner, was completed in time to welcome local children for the new academic
year in 2009.

Relief When Disaster Strikes

Recently, several major natural disasters occurred around the world, and Mattel responded
generously with the help of our employees and Signature Partners. Through our Matching Gifts
Program, Mattel fosters a culture of giving by matching employee contributions to children-focused
organizations, especially in times of natural disaster. In 2008, Mattel donated a total of $125,000 to
Save the Children and the American Red Cross in response to the Myanmar cyclone and the China
earthquake and raised other funds by matching donations. More recently, Mattel donated to both
of these relief organizations to provide supplies and disaster management services in Haiti and Chile
following devastating earthquakes.

enrich the lives
of children in
need in over

50 countries

Employee

Engagement

Established in 2006, Mattel’s global volunteer program is a reflection of our values and
corporate responsibility mission. As the driving force behind Mattel’s philanthropic culture,
our global employees display their passion and spirit of giving by organizing volunteer events
and providing matching gift opportunities. Mattel PLAYers engages more than 8,000 global
employees annually in a variety of philanthropic activities. Volunteers play with kids in inner-city
schools during recess, mentor disadvantaged children, assemble food kits, plant trees, and
build schools in underdeveloped nations. Large or small, groups of dedicated Mattel employees
are playing together to support local communities and make a meaningful difference.

Global Day of Play

In 2009, our Information Technology department organized the second annual Global Day of
Play, and more than 200 employees from around the world simultaneously volunteered in their
local communities to make a significant difference for children. Mattel Teams volunteered at
LA’s Best after school enrichment program in Los Angeles; distributed food and clothing at the
Community Action Coalition in Madison, Wisc.; prepared a summer camp for special needs
children at Cradle Beach in Angola, New York; assisted at a basketball competition for mentally
disabled children in Hong Kong; and played with children being treated for cancer in Mexico.

projects involved participation
by more than

8,000 employees

Making a meaningful difference, one child at a time.
Mattel Philanthropic Vision

For more information about Mattel Philanthropy Programs
and the Mattel Children’s Foundation, please visit:

www.Mattel.com/about-us/philanthropy
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